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S.Y.B.A Course: AC 0301 MRC

Title: INTRODUCTION TO MARKET RESEARCH: CONCEPTS AND
APPROACHES |

Learning Objectives:

1. To introduce students to Market Research in terms of concepts and applications.

2. To help students understand the relevance and uses of quantitative and qualitative
research approaches used in Market Research.

3. To build the essential knowledge base that will help a student conceptualise and start
work on a research problem.

4. To equip students with the necessary technical capabilities required in primary
research.

Number of lectures: 60
UNIT I: MARKET RESEARCH — MEANING, NATURE AND SCOPE [15 lectures]

a. What is Market Research?

b. Scope of Market Research

c. Nature and importance

d. Qualitative and quantitative approaches

UNIT Il: THE RESEARCH PROCESS [15 lectures]

a. The research process, types of research design. Its nature and applications

b. Steps in research design process. Issues in Market Research - methodological and
ethical

c. The project proposal — its meaning, contents and importance

UNIT I11: SOURCES OF DATA [15 lectures]

a. Primary sources of data —surveys, panels, focus groups, observation

b. Secondary sources of data - its nature, sources and examples of its applications.
UNIT IV: QUESTIONNAIRE DESIGN [15 lectures]

a. The nature and purpose of the questionnaire - Decisions regarding question

content, phrasing, response formats and sequence
b. The pre test, its role and significance
c. Measurement and research. Concept of measurement - Scales of measurement and

their uses. Attitude and rating scales

CIA Individual / Group Research Project
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