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S.Y. B.A Course: AC 0401 MRC 

 

Title: Introduction To Market Research: Concepts And Approaches II 

 

Learning Objectives: 

1. To build on the conceptual, analytical and practical skills acquired by the student  so 

as to be able to conduct fieldwork and data analysis. 

2. To create a better understanding of sampling and its value to field work. 

3. To develop the necessary report writing skills which are so essential in Market 

Research. 

 

Number of lectures: 60 

 

UNIT I  

Sampling         [15 lectures]  
a. Meaning and importance  - Approaches ( Census Vs Sampling  ) 

b. Approaches  - Various types of probability and non probability samples  - Their uses, 

strengths and limitations 

 

UNIT II 

Field Work, Data Analysis and Tabulation     [15 lectures]  
a. Essentials of Field Work 

b. Organisation of data 

c. Interpretation of data 

 

UNIT III 

Market Research In India        [15 lectures]  
a. Background and Development  

b. Challenges 

c. Influence of Globalisation 

 

UNIT IV 

The Research Report        [15 lectures]  
a. Reporting Styles  

b. Presentation of Data 

c. Interpretation of Market Research reports 

 

CIA Individual / Group Research Project  
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